MAXIMIZE CUSTOMER ENGAGEMENT WITH
ACTIVE IN-MARKET BUYER DETECTION
Buyer Detection:
•
•
•
•

Predicts who’s going to buy
Provides dealers with a scored list of active in-market shoppers
Information into what consumers are doing
Identifies hot prospects before your competition

Artificial intelligence and analytics have become commonplace
terms for automotive dealerships. Dealers understand the
importance of AI and web analytics, and while they routinely
engage in activities like monitoring unique visitors, inventory views,
time-on-site, bounce rates, and page views, how much AI are they
employing?
These metrics help a dealer manage their website’s performance,
but they don’t provide much insight into the individual visitors or
where those prospects or customers are in their lifecycle. AI can
provide this missing insight.
Dealers employ CRM systems to track and store customer profiles
and preferences. These systems typically have the ability to send
out emails that use simple targeting logic such as preferred vehicle
class to build awareness and drive traffic to the store.
Most dealers are ready to move beyond the basics and evolve to
creating customer-specific dialogues.

What is machine
learning?
Machine Learning is a type
of artificial intelligence
that can learn relationships
between data, test how
accurate those relationships
are, and then learn from
its tests to improve without
being explicitly programmed.
The top companies in the
world – Google, Facebook,
Netflx, Amazon – have set up
machine learning algorithms
to design more effective and
creative solutions to problems.

Marketing automation driven by artificial intelligence and machine
learning helps dealers by detecting active in-market shoppers, allowing
them to connect with customers and prospects to improve engagement and drive revenue.

BUYER DETECTION SCORES LIKELIHOOD TO BUY
Buyer detection makes data actionable by collecting and analyzing hundreds of online and offline data
points. Buyer detection then uses that data to track customer and prospect engagement, serves up
relevant content based on their behavior, scores their likelihood to purchase, and empowers dealers to
intelligently focus their sales efforts on the right consumers.
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BUYER DETECTION HELPS DEALERS ANSWER SOME OF THE FUNDAMENTAL QUESTIONS
THEY HAVE BEEN ASKING FOR YEARS:

WHO IS GOING TO ACTUALLY
BUY A CAR?
Dealers spend a lot of money on buying leads, traditional
marketing, and advertising to drive traffic to their sites. Buyer
detection gives dealers the ability to easily separate the casual
shopper from the active in-market shopper – and focus their
sales and BDC teams’ time on the consumers who are truly ready
to purchase.

Buyer Detection Tips Dealers
Off When Consumers Are
Actively In-Market
•

On average, 90 consumers
are identified per month who
are likely to purchase within
90 days

•

However, 67% of current
customers in dealer

WHAT ARE CONSUMERS
LOOKING FOR?
21% of consumers identified through buyer detection are
looking at specific inventory. Once dealers have determined
who’s ready to buy, the next step is to understand what vehicles
those consumers are most interested in purchasing.

databases repurchase
somewhere else
These are opportunities that will
be lost forever if you don’t get in
front of them.

Buyer detection enables a dealer to have a behind-the-scenes look at shopping activity across their
website, helping them to know which vehicles are being considered, how those consumers have engaged
with the dealer in the past, and when they’re getting ready to buy.

WHICH OF MY CURRENT CUSTOMERS ARE
THINKING ABOUT LEAVING MY BRAND?
When powered by artificial intelligence with machine learning, buyer detection reveals complete
consumer profiles, from online shopping activity to recent email clicks and service bay visits. If the
dealer’s sales team understands not only who to call, but how to approach the conversation (are you
their top choice, or are you number three?) rates of success increase dramatically.

In 2018, Outsell customers saw an increase in average units sold from detected buyers
of over 76%.
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Dealers can also use buyer detection to make sure their sales and BDC staff is trained to differentiate
their models from competing makes. By using buyer detection to understand which vehicles buyers
are considering, salespeople know exactly what to study up on. This can help win business that might
have otherwise gone elsewhere.
Tracking what consumers are searching for can also provide clues as to how to manage your inventory.
If you notice that there are fewer searches for convertibles and more for pickups, you could choose to
load your inventory with fewer convertibles and more pickups and make sure your overall inventory
matches consumer demand.

ONLY 8% OF SALES LEADS TYPICALLY CLOSE.
CAN BUYER DETECTION HELP?
Buyer detection identifies buyers early in the purchase cycle and provides insights into a consumer’s
behavior prior to and after initial engagement with the dealership. Since the consumer can continue
to be tracked after the lead is retired, buyer detection can identify when an “unsold lead” starts
shopping again.
By scoring the intensity of the new shopping activity, buyer detection allows the sales manager to
know precisely when to rekindle the conversation with that prospect.
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HOW CAN I CLOSE MORE DEALS?
Dealers traditionally have had limited visibility into consumers’ readiness to purchase, and what
vehicle/brand considerations there might be outside of their website and store. Artificially intelligent
buyer detection can tip off salespeople to when consumers are most ready to engage, buy, or service.
Buyer detection provides sales intelligence that dealers need to focus their time, work leads more
efficiently, and close more deals.
With an average time to convert of less than 40 days, dealers using buyer detection data are able to
get in front of likely buyers before their competitors are even aware they’re in-market.
Do you know who's ready to purchase? With buyer detection, you can.

Outsell's AI brain is the first machine learning-powered predictive
analytics solution for the automotive industry. Buyer detection detects
when your customers and prospects are actively in-market. Buyer
detection arms your sales and BDC teams with the information they
need to focus their efforts on who’s ready to buy so that they can tailor
their sales approach and close more deals.

About Outsell
Outsell offers the first AI-driven marketing automation platform that empowers automotive dealerships
and OEMs to create lasting customer relationships driving incremental sales and profits. Our proprietary
technology harnesses massive amounts of data creating accurate and powerful consumer profiles that
engage your customers and prospects exactly where they are in their individual lifecycles. That’s why
Outsell is the trusted platform for over fifteen hundred dealers representing all major automotive
brands. To learn more, visit https://www.outsell.com/ or follow us at @Outsell.
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